


Letter from the President

It’s always a pleasure to look back 
over the year and review what 
MRA has accomplished, and then 
look ahead to goals and objec-
tives we hope to achieve.    
2016 was a watershed year for the 
MRA.  We reimagined an increas-
ingly expansive and innovative 
organization and then, buoyed 
by the steadily improving econ-

omy, achieved several important new goals.  This was our 
first year as the Marine Recreation Association; boatyards 
joined marinas as essential facets of the maritime industry, 
which serves recreational boating.  At the 2016 conference 
we offered several boatyard-centric training courses and in-
troduced new initiatives which will benefit all. 
The California Boating Congress was launched and held its 
inaugural event in Sacramento this year.  The goal of CBC 
is to connect recreational boating organizations with Cali-
fornia legislators to help chart future Boating Policy. This 
first event was successful beyond expectations.  For the first 
time CBC brought together a consortium of organizations 
as co-hosts, allied for a common cause: California Delta 
Chambers & Visitors Bureau, California Yacht Brokers As-
sociation, National Marine Manufacturers Association, Cali-
fornia Marine Affairs and Navigation Conference, California 
Sport Fishing League, California Parks Hospitality Associa-
tion, Sacramento Valley Marine Association, World Wide 
Boaters Safety Group. Members from Recreational Boaters 
of California, Clean Marinas, California Association of Har-
bor Masters & Port Captains were also represented. 
Of course, the annual MRA Educational Conference and 
Trade Show is the highlight of our year and 2016 was one of 
the best.  There’s no better way to stay current than to take 
in as many conference sessions and seminars as possible. 
This year MRA presented more opportunities than most of 
us could absorb.   
We live in a rapidly changing world and serve not only new 
customers but new kinds of customers.  Millennials, push-
ing aside baby boomers as the largest generation, think in 
new ways, such as prioritizing experiences over material 
possessions.  In response, marinas are transitioning from 
simple boat storage areas to sophisticated facilities akin to 
destination resorts and offering a variety of activities and 
services. Thus we incorporate new developments such as 
boat BnB, peer-to-peer rentals and other “sharing econo-
my,” game-changing trends as the web allows consumers 
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to access idle resources.  
New technologies, legislative and environmental challeng-
es, new consumer expectations and business opportunities 
mean we must constantly re-invent our businesses to stay 
afloat (pun intended).  Turning change into opportunity is 
what MRA is all about.  Innovate and thrive. 
In 2017 expect MRA to continue to expand and innovate—
to broaden its reach and advocate even more effectively for 
our industry.  MRA will provide the best edu-
cational opportunities to our members, with 
increasing focus on regional training—more 
events and more variety—and an even better 
annual conference.  
Our 46th Annual MRA Educational Confer-
ence and Trade Show will return to the Hyatt 
Regency Hotel and Spa in Monterey on Octo-
ber 23 – 25, 2017. This beautiful venue on the 
Central California Coast is on the Del Monte Golf Course.  
Late October should bring pleasant days and nights, deli-
cious wines and seafood, and productive interaction and 
learning in this idyllic setting. 
In closing, remember the MRA is YOUR organization. The 
directors, members and associates welcome and need 
your feedback, suggestions and participation. The MRA de-
pends on YOU to contribute your unique experiences, skills 
and insights for the advancement and greater good of all.
Happy 2017 and cheers to MRA in the year ahead!

Mark Sanders
President


